
 ORDER FORM 
 
  “Consumer Energy Spending And The Demographics Of Over-Consumption" 
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PAYMENT METHOD:  Bill me ______   Check enclosed ______   
 
OR (Circle) Visa, MC, Discover, or Amex; Card Number:  _ _ _ _  _ _ _ _  _ _ _ _  _ _ _ _ 
 
CARD EXPIRATION DATE:  ___________________________ 
 
Please Return To: SMR Research Corporation, 300 Valentine Street, 
Hackettstown, NJ 07840...OR ORDER BY FAX: 908-852-6884              (web) 



SMR Research Corporation 
 
 Founded in 1984, SMR is the nation's largest independent producer of 
market research studies on consumer financial subjects.  The firm also offers 
predictive modeling and consulting services. 
 
 In consumer lending, SMR's client base  includes most large banks, thrifts, 
and nonbank financial institutions, plus many retailers and government agencies. 
Other firms and nonprofits are clients for SMR consumer studies in their fields, 
such as charitable donations and home improvements.  More than 800 
executives at more than 400 organizations have been SMR clients. 
 
 We do not receive grants or other outside funding supportive of our research 
publishing business.  This keeps the research objective, but also requires us to 
sell copies of our studies.  We try to keep the prices of these studies in line with 
the cost to produce them. 
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of the Corporate Strategies section of Business Week magazine, Mr. Feldstein 
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 SMR offers an electronic Network version of Consumer Energy 
Spending.  This version is delivered via email as a Microsoft Word file.   
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