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  Home Equity Loans, 2008 costs $2,485 plus $8 for shipping.  The study is more than 
190 pages, spiral-bound.  Volume 2, Metro Markets:  Best & Worst Places To Do Business 
costs $1,980, but only $990 if purchased with the main study.  Volume 2 is more than 340 
pages, spiral-bound, and comes with an Excel spreadsheet version of the metro area data. 
 
 To order, please fill out this page and return it.  We are required by law to bill 7% 
sales tax on deliveries made to New Jersey.  For faster service, order by fax at (908) 
852-6884.  For more information, call us at (908) 852-7677.   

   
Copyright Policy:  All companies that buy either study, below, may create up to 10 copies on 
their own premises, solely for distribution to their own employees.  There is no additional 
charge for this license, hereby granted automatically to purchasers. 
 
 "The following company hereby orders the studies indicated below.  Please send them now.”  
 
_____ 1 Copy, Home Equity Loans, 2008 ($2,485 + $8 shipping)  
_____  # of licensed copies beyond the 10 you get for free ($100 each; you make the copies) 
_____  # of extra copies at $295 each (We supply; first copy still full price)    
_____  Network Version  (See reverse page.  Fee is $2,985 and includes the printed book) 

______________________________________________ 
 
_____ 1 Copy, Volume 2, Metro Markets ($1,980, or $990 if you also buy Home Equity Loans, 2008) 
_____  # of licensed copies beyond the 10 you get for free ($100 each; you make the copies) 
_____  # of extra copies at $295 each (We supply; first copy still full price)    
_____  Network Version  (See reverse page.  Fee is $2,480 and includes the printed book, or $1,490 
            if you also buy the main study.) 
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Title___________________________________   
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SMR RESEARCH CORPORATION 
 

SMR is a business research firm that studies consumer loan markets and 
lenders.  SMR is the nation's largest publisher of research on consumer finance 
and also provides consulting and marketing leads. 
 

Clients for SMR studies and databases have included executives at a 
majority of the nation's largest banks, thrifts, mortgage companies, life 
insurers, finance companies, nonbank financial companies, and retailers. 
More than 4,000 executives at more than 800 companies have been clients.  
 

Founded in 1984, SMR conducts primary qualitative interviewing, plus 
statistical research and predictive modeling.  Our target audience is senior 
operations management.  By publishing our work, we provide at a small cost the 
kind of top-level studies and data products that otherwise would require six-figure 
spending on consultants or modeling firms.  
 

Stuart A. Feldstein is president and founder of SMR.  Mr. Feldstein has 
been the senior author or editor of SMR studies since 1985.   

 
Stephanie Rady is director of data products and services.  She developed 

all of the federal regulatory financial report databases used in this study to rank 
the players and set the size of the market.   

 
Jonathan Varone is director of modeling and technology and maintains 

SMR's home owners database, used for other portions of this study (especially 
Volume 2).  Marie Sheard handled marketing.   
 
A majority of large home equity lenders have been clients for 
this annual study.  References are available on request. 
 

  
Discount Programs; Network Versions 

 
Clients who purchase the main home equity study get a 50% discount on 

Volume 2,  Metro Markets:  Best & Worst Places To Do Business. 
 
All clients who purchase the main study are licensed at no additional 

charge to make up to 10 copies of it on their own premises for distribution 
to other employees of their companies.   

 
SMR will supply extra printed copies of Home Equity Loans, 2008, or 

Volume 2, for $295 each. 
 
Clients can get a Network Electronic Version of either study for an 

additional charge of $500.  We supply the Network Versions as Microsoft Word 
files.  Clients may post the files to their internal network or intranet sites so all 
employees can access, search, and print out whatever they want.  The Network 
Version may not be distributed outside your organization. 


